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HIGHLY CONFIDENT GENERATION X, RESPONSIBILITY SEEKI NG GENERATIONYY,
AND A FEW BABY BOOMERS IN A MANUFACTURING FIRM AND THE
UNDERGRADUATE BUSINESS MANAGEMENT CURRICULUM
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ABSTRACT

Baby boomers, Generation X and Generation Y arekiwgrtogether in today’s organizations. The studasw
undertaken to determine the specific charactesisétid motivation of each generation, compare their@ss
Administration, major in Human Resources Managenigetelopment (BSBA-HRDM) Curriculum with the CHED
Policy Standards in terms of its subject contemtd # identify its responsiveness to the employmeeeds of its
graduates. To do so, quantitative, descriptive @rehomenology research designs were used. Finflimgsthe validated
guestionnaires revealed that only one from thee3pandents was from the Baby Boomer generation,ofitbe three
managers were from Generation X, nine from theui®srisors were Generation Y, and 17 from the Zi8e&taff were

also Generation Y.

The lone Baby Boomer and the Generation X were seelme highly confident, however, in terms of goal
orientation and technology enthusiasm, the Gemaratigot a higher computed weighted mean than tli&eKeration but
both groups have the same level of self-esteemValivaof 4.333. Both X and Y agreed that benefitsluding salary,
growth opportunities and work schedule highly mat&d them, however, they differ in their secondaotivating factors,

work atmosphere and autonomy for Generation X asgdansibility and respect for the Generation Y.

In conclusion, a few Baby Boomers were still emplbyGeneration X were managers while Generationeew
mostly supervisors and office staff but seek m@ponsibilities and aspire for respect. The BSBARNRcurriculum
prepares graduates to handle diverse workforde.rkcommended that an in-depth studies on the gesmant aspect of

the three generations be made in the future.
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